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This experience 
E 

 can achieve anything.”
— Gustavo Hernandez, age 17

Gustavo performing with the 
Boston Pops, May 2012, 2009

“ This experience 
TAUGHT ME 
that I can achieve anything.”

   — Gustavo Hernandez, age 17
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Theater Program
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BACKGROUND

Partners
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CHALLENGE
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RESEARCH

Consumer Research Study indicated that sponsorship 
of community events and social causes can enhance 
corporate reputation.
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Is actively involved in community 
affairs in your area.
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that people like you care about in 
your area.
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*  Source: Sponsorship Survey conducted by Performance Research for Fidelity 
Investments, 2005

*  Source: Sponsorship Survey conducted by Performance Research for Fidelity 
Investments, 2006

Fidelity’s support of arts increased consideration among 
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PUBLIC RELATIONS

TV & RadioCelebrity Support

Print & Web

ELTON JOHN
.YHTT �̀�(JHKLT �̀�
HUK�;VU`�(^HYK�
^PUUPUN�4\ZPJPHU

HILLARY SWANK
;̂ V�[PTL�(JHKLT`�
(^HYK�^PUUPUN�(J[YLZZ

CHAZZ PALMINTERI
(\[OVY�HUK�Z[HY�VM�
A Bronx Tale

JAMIE FOXX
(JHKLT �̀�.VSKLU�
.SVIL�HUK�.YHTT`�
(^HYK�^PUUPUN�(J[VY�
HUK�4\ZPJPHU

QUEEN LATIFA
4\ZPJPHU��;=�HUK�
ÄST�HJ[YLZZ��OHZ�^VU�
.VSKLU�.SVIL�HUK�
.YHTT`�H^HYKZ

DAVID HYDE PIERCE
,TT`�HUK�;VU`�
(^HYK�^PUUPUN�(J[VY

CLAIRE DANES
.VSKLU�.SVIL�HUK�
,TT`�(^HYKPUN�
^PUUPUN�(J[YLZZ
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Public relations strategy included engaging A-list celebrities to generate immense media coverage.



PROGRAM ELEMENTS

Surprise instrument donations and celebrity involvement created excitement and strong media attention. Student 
competition winners performed on stage with renowned symphony orchestras in front of live audiences, including 
)LGHOLW\�KLJK�QHW�ZRUWK�DQG�LQVWLWXWLRQDO�FOLHQWV�DQG�HPSOR\HHV�LQ�ðYH�PDMRU�FLWLHV�



COMMUNICATION

Website included program information, blog, photos from events, media coverage.



Created viral campaign to generate awareness and increase engagement.
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COMMUNICATION
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Fidelity Investments Free musical ecards are ready! For each one 
sent, Fidelity will donate $1 to buy musical instruments for public scools. 
*R�FKHFN�WKHP�RXW��7KH\·UH�IXQ�WR�ZDWFK�DQG�WR�KHDU�
KWWS���JR�ӾGHOLW\�FRP�HFDUGV����

Spread holiday cheer & support music in schools

JR�ӾGHOLW\�FRP
Send free musical ecards to your friends and family. Every time you do, 
Fidelity Investments will donate $1 to buy instruments for public schools. 
Free ecards feature music from the Boston Pops, Houston Symphony, 
Chicago Symphony Orchestra and Los Angeles Philharmonic.

Post Insights not yet available, please check back later.
��VHFRQGV�DJR�� Like � Comment � Share � Promote

Fidelity Fidelity Investments

Give the gift of music! Send a holiday ecard and we’ll donate $1 to 
school music programs KWWS���JR�¿GHOLW\�FRP�FDUG PIs RT
1 Dec



COMMUNICATION

DEFINING 
MOMENTS

Gustavo performing with the  
Boston Pops, May 20, 2009

Music has the power to transform young lives. The Fidelity FutureStage 
arts education program helps public school students achieve their potential on 
stage—and in life.   

We congratulate the 2009 Music Competition winners for their extraordinary 
achievement. Their inspiring performances with the Boston Pops demonstrate  
how the arts can make a positive difference in the lives of young people. 

2009 FIDELITY FUTURESTAGE MUSIC COMPETITION WINNERS

“ This experience 
TAUGHT ME 
that I can achieve anything.”

   — Gustavo Hernandez, age 17

For more information on FutureStage, visit www.futurestage.com

AnJalique Perry
Roland Hayes School 

Chris Middleton
Boston Latin School

B. Kim, Tadesh Inagaki, 
Christopher Nguyen, 
Allyn Hayes McCourt
Boston Latin School

Gustavo Hernandez,  
Max Ridley, Chris Juris
Boston Arts Academy

The 2010 Music Competition winners will perform with  
the Boston Pops on May 26, 2010.

Fidelity FutureStage is a community arts education program of Fidelity Investments.  
Fidelity FutureStage and Fidelity Investments with the Pyramid Design logo are registered  
service marks of FMR LLC. © 2009 FMR LLC. All rights reserved.                                                                                                      536923

Developed advertising campaign highlighting real student experiences.



RESULTS
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“ If a company takes time and resources 
to help our future generations that is a 
good indication for me.”

-Fidelity client

“ It’s a great way to inform future investors 
in what Fidelity is all about – much better 
than just TV advertisements.”

-Fidelity client
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Fidelity FutureStage

+PɈLYLU[PH[PVU�-YVT�6[OLY�-PUHUJPHS�:LY]PJLZ�-PYTZ

57:�:JVYL�$���

:[YVUNS`�+PMMLYLU[PH[LZ�-PKLSP[`

:VTL^OH[�+PMMLYLU[PH[LZ�-PKLSP[`

+VLZ�5V[�+PMMLYLU[PH[L�-PKLSP[`

5V[�:\YL



— B. Kim, age 15

“It’s surreal
TO THINK
about what I have accomplished.”


